
TF1 GROUP CHARTER OF INSTITUTIONAL RELATIONS 

 

1. Issues and objectives 

 
TF1 Group defines Institutional Relations as its transparent contribution to the formulation of public policies 

on matters that impact on its activities. Institutional Relations aim at improving understanding and 
knowledge of the Group’s activities, in order to create optimal conditions for their long-term development, 

while ensuring respect for the environment and all its stakeholders (customers, suppliers, authorities, 

institutions, etc.). 
 

Besides protecting its own interests, TF1 Group shares its expertise in the sector in order to enlighten, 
inform and alert decision-makers and other stakeholders about the impact and potential consequences that 

policy legislation and decisions will have on the whole of the television, internet, telecoms and media 
industry.  

 

TF1 Group is open to dialogue with all the players in its ecosystem and believes that other types of 
stakeholders (trade unions, international organisations, etc.) should also join the debate and be able to 

present their positions to the decision-makers on the issues that concern them.  
  

Institutional Relations activities are therefore developed in line with TF1 Group’s CSR (Corporate Social 

Responsibility) policy. 
 

2. Scope of application  
 

This Charter applies to the employees of TF1 Group and to the Institutional Relations firms called upon to 
implement an Institutional Relations strategy on behalf of the company, at European, national and local level 

(hereinafter jointly referred to as the "Interest Representatives"). 

 
It governs the relations that these persons may establish with decision-makers and stakeholders such as 

elected officers, representatives of public authorities, trade unions, experts, think tanks, professional 
organisations, etc. 

 

This Code of Conduct is based on the following fundamental principles: 

 Communication of transparent and constructive information; 

 
 Integrity of the positions, proposals and actions of TF1 Group’s Interest Representatives. 

This Charter should be communicated to all TF1 Group employees and be publicly accessible via the 

corporate website www.groupe-tf1.fr. Public distribution of the Charter guarantees both credibility and 
compliance. 

3. Implementation  

Organisation 

TF1 Group’s Institutional Relations activities are placed under the responsibility of the General Counsel and 

controlled by the Group’s CEO. To ensure the successful completion of these activities, TF1 Group reserves 
the right to use the services of Institutional Relations firms if necessary. 

The Group’s General Counsel also centrally monitors employee participation in professional organisations. 

It ensures that the people with permanent responsibility for Institutional Relations activities have the skills 
required for their role and receive instructions signed by the Group’s General Management. 

 

 



 

Formulation and promotion of a public position 

The role of Institutional Relations is to define and then implement a relations policy with European and 
national authorities and institutions.  

Relevant themes are identified based on their importance to the issues raised by the Group’s activities and 
stakeholders’ expectations. These themes include among others: 

- Freedom of communication to TV viewers of audio-visual programmes in the context of the 

applicable directives, national laws and regulations, in particular the procedures for implementing 

pluralism and the rules on competition; 
 

- Relations between broadcasters and the creative industry (producers, authors, artists, etc.), in 
France and within the European Union; 

 

- Relations between the media sector and the telecommunications and internet sectors in the context 
of digital convergence, in France and within the European Union; 

 
- The various codes of conduct and/or ethics applicable to media companies in their capacity as 

entertainment, press and production companies targeting the largest possible audiences, and to all 
diversification activities; 

 

- Content protection and fight against piracy; 
 

- The emergence of an economic environment that favours the development of diversification 
activities; 

 

- Relations with the various French and European administrative and regulatory authorities. 

The public positions of the Group are developed in consultation with the heads of the Group’s different 
business lines and then validated by the Group’s General Management.  

As a long-standing player in France’s free television sector, TF1 Group actively works to make its positions 
known to the whole of the audio-visual industry: 

- Either through professional associations of which the Group is a member, that are the main 
organisations whose position may influence the policy legislation or decisions,  

 
- Or directly, in addition to the actions of the above associations, or when a subject is specific to TF1 

Group. 

4. The Group’s undertakings 

Transparency and compliance 

TF1 Group undertakes to: 

 Promote and ensure transparency in its relations with public authorities and institutions, provided this 

does not conflict with the public interest, or with the rules of competition and of the stock market. To 

this end, TF1 Group Interest Representatives must: 
 

- Clearly state that they are  acting on behalf of TF1 Group when they have dealings with 

stakeholders; 

 

- Comply with statutory timescales in dealings with institutions (when the law and/or 
regulations require a declaration and/or register entry) and comply with their codes of 

conduct and regulations. 
 



 

 Ban Institutional Relations managers from simultaneously holding a public decision-making role either at 

a national or European level; 

 

 Ensure that its Interest Representatives accept and comply with this Charter. 

Information and communication 

TF1 Group undertakes to: 

 Provide reliable, verifiable and up to date information that is not misleading; 
 

 Ensure that its Interest Representatives do not try to collect information illegally and do not disclose to 

third parties information obtained, for commercial or advertising purposes; 

 

 Ensure a proper balance in its relations with the various stakeholders: the frequency and nature of 

contacts between TF1 Group and stakeholders must be proportionate to the objectives pursued and the 
role of the other party concerned; 

 
 Draw up a list of its memberships of the main professional associations and present it to its Ethics and 

CSR Committee at regular intervals. 

Anti-corruption/conflicts of interest 

In its Institutional Relations, TF1 Group will ensure that its Interest Representatives undertake to perform 
their role in accordance with the Group’s Code of Ethics and its Anti-Corruption and Conflicts of Interest 

Programmes.  

In particular, they shall not offer any benefits in kind or advantages (e.g. payment of expenses, gifts) of 

significant value or exert any pressure with a view to influencing public decision-makers and compromising 
their impartiality.  

TF1 Group shall not organise seminars, events or meetings where the terms and conditions governing 
speakers are linked to payment of a fee of any kind whatsoever. 

Contact: 
 
Jean-Michel COUNILLON 
General Consel & Ethics Officer TF1 Group 
1, quai du point du jour 
92100 Boulogne Billancourt 
 
 


